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20 
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Module duration (total hours) 200 hrs 
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Module Aims  

This module is about appreciating the importance of the ever-evolving digital landscape and 
understanding how to develop skills to improve digital marketing effectiveness. It provides 
students with an awareness of the nature of the challenges and opportunities within the digital 
environment, and outlines the skills and tools required to support marketing activities online.  
The module will provide students with both the theoretical underpinnings of digital marketing 
as well as providing them with practical experience of how social media can support and 
complement an organisation’s existing marketing strategy.   
 

 

Intended Learning Outcomes 

Key skills for employability 
 

KS1 Written, oral and media communication skills 

KS2 Leadership, team working and networking skills 

KS3 Opportunity, creativity and problem solving skills 

KS4 Information technology skills and digital literacy 

KS5 Information management skills 

KS6 Research skills 

KS7 Intercultural and sustainability skills 

KS8 Career management skills 

KS9 Learning to learn (managing personal and professional development, self- 

 management) 

KS10 Numeracy 

 

At the end of this module, students will be able to Key Skills 

1 
Understand and critique the opportunities and challenges 
presented by the digital landscape and how they influence 
marketing 

KS1 KS3 

KS4 KS5 

  

2 
Evaluate a range of theories and concepts relating to digital 
marketing and their application 

KS4 KS5 

KS6  

  

3 Develop an effective online marketing campaign  

KS1 KS2 

KS3 KS4 

KS5 KS6 

KS10  
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Derogations  

None  

 

Assessment:  

Indicative assignment:-  The assignment will take the form of a project portfolio; students will 
be expected to set up or improve a website and then run a digital marketing campaign, using 
a range of social media platforms (e.g. Twitter, Facebook, Wordpress etc.).  
 
The portfolio will include:  
 
A poster outlining their digital marketing strategy with a clear plan using the theory and models 
appropriate to the task; 
The website:-  Clear attention to appropriate content and be aesthetically pleasing; 
The social media platforms and tactics used:- Be engaging and increase reach  
 

Assessment 
number  

Learning 
Outcomes to 
be met 

Type of assessment 
Weighting 
(%) 

Duration  
(if exam) 

Word count 
(or equivalent if 

appropriate) 

1 1,2,3 Portfolio 100  2500 

 

Learning and Teaching Strategies: 

The module will be taught as a standalone module with a full two days of face to face delivery 
covering the topic which will be a week apart. This will be backed up with online materials using 
VLE for students to access during the one week break and after the taught days have taken 
place. 
 
The taught lectures will be designed to provide students with sufficient underpinning theory 
related to the module with a focus on actual examples to encourage independent exploration 
of the topic and personal reflection and application.   
 
Students will contribute their own examples and identify elements of theory to develop and 
strengthen their own learning through interpretation and development of their own 
websites/social media campaigns for reflection. 
 
There will be the opportunity for group discussions during the session to explore concepts, 
introduce the notion of reflective thinking, communication skills and problem solving. 

 

Syllabus outline: 

1. Introduction to E-Marketing 
2. E-Models  
3. E-Customers  
4. Digital Strategic planning 
5. Social Media Marketing  
6. Traffic Building  
7. Managing Digital Marketing  
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